more acceptable. One male participant noted "I'll be self-conscious all day and there's nothing worse than like, worrying about what you're wearing in your office or whatever".
A trend in the types of clothing most often associated with odor retention was apparent from the study. In relation to underarm body odor, participants acknowledged persistent odor in tops constructed from synthetic fibers, heavier knitted fabrics, and clothing designed to hug the underarm area.
The findings from the focus group suggest that both premature disposal and increased laundering were employed by the majority of participants. Eighteen out of the 19 individuals reported having had discarded an item which was otherwise in good condition because of persistent odor. The survey data confirmed the disposal behaviors discussed in the focus groups as 7 participants said they had owned an item that became too odorous to wear. As such 13 of the 19 participants had thrown out an item, 7 recycled one for another use such as rags, and 12 donated an item regardless of its odor. This suggests that odor perception does, in fact, contribute to premature disposal of the textile item as it was the most common way to remove the offending item from one's wardrobe.
According to the survey data, all participants said that the frequency of washes increased significantly when a clothing item presented a tendency to emit body odor. However, during the focus group it was apparent that the washing treatment varied among the participants, while 13 of the 19 employed additional cleaning or pre-treatment techniques for items noted as odorous. For example, one female participant stated that: "you use some sort of nilodor thing and then your add the detergent, then you add the Downy, and then you add the fabric sheets" in attempt to control body odors in her clothing. The remaining six participants claimed that although they wash more often, they weren't willing to change their laundering style.
Conclusions: Overall, the data collected during this study has helped condense the personal attitudes and experiences of odor perception among garment consumers into tangible, qualitative research data. All of our participants concluded that odor build up in clothing is problematic and each individual was able to recall a negative use-experience with an odorous item. Furthermore, all participants had also noted a series of behavioral changes with respect to laundering, disposal, and care of an odorous item.
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